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1 UNI MetLife Foundation provides over USD March 25,
600,000 in funding to non-profit 2021
organizations to address hardships across
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METLIFE FOUNDATION PROVIDES OVER USD 600,000 IN
FUNDING TO NON-PROFIT ORGANIZATIONS TO ADDRESS
HARDSHIPS ACROSS INDIAN COMMUNITIES

Kolkata, Mar 25 (UNI) As part of its commitment to building stronger communities, MetLife
Foundation is working with multiple non-profit organizations to help mitigate the health and
finaneial impacts of COVID-1g and empower communities across India.

SEEDS India used financial support from MetLife Foundation to provide dry rations, hygiene
kits and financial relief to more than 2,800 families across Mumbai, Bangalore, Wayanad,
Dehradun and Haridwar. With government permits to operate during lockdown, field teams
from SEEDS India equipped with personal protective equipment worked closely with local
authorities to identify those in most immediate need of food and supplementary funds.
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#BaatonMeinMatAana Campaign
PNB MetLife educates users on fraudulent calls

EOI CORRESPONDENT

MUMBAI, MARCH 10/--/
The past few years have
witnessed a tremendous
digital transformation in the
country. Today, every
financial activity can be
facilitated with a click and
tap on your device.
However, the flipside to this
are the cyber crimes, which
has spiked during the
pandemic.

The NCRB's Crime in
India report 2019 states that
fraud made up over half the
cybercrime cases in the
country. Most of these
frauds are financial by
nature. Closer home, the

Insurance sector isnot an

exception to these
fraudulent tactices.
Customers are often

defrauded by deceivers
posing as officials from the
regulator's office or
insurance companies and
are duped in financial
trickeries. The Insurance
Regulatory and
Development Authority of
India (IRDAI) has also taken
various measures to
safeguard the interest of the
consumers by spreading
awareness on this matter
through various media
releases. To throw more
light and caution for the
general public on this grave

issue, PNB MetLife has

launched consumer
awareness campaign
#BaatonMeinMatAana.

With this integrated
campaign, PNB MetLife
aims to educate the
consumers on how to
protect themselves from
increasingly prevalent
financial cybercrime. The
campaign, which will run
on TV, social media, email
and other digital media,
includes a three-part video
series featuring Anup Soni,
well known for hosting a
crime anthology series. He
explains how not to avoid
falling prey to fake
insurance calls. The videos

warn users about fake
callers who are contacting
insurance customers with
offers like interest-free
loans or other special
benefits in order to obtain
their confidential financial
information.

About the campaign,
Nipun Kaushal, Chief
Marketing Officer, PNB
MetLife, said, "Imposter
scams are still the most
common fraud reported in
the insurance industry in
India. As a customer centric
organization, it has always
been our continuous
endeavor to protect the
interest of our consumers
and through this campaign,

we afm to shield them from
potential financial loss.
This campaign aims to
create awareness and
prevent, detect and
investigate fraudulent calls.
Along with these videos, we
are engaging with our
customers and agents on-
ground to create awareness
of this issue.”

To augment the
campaign's reach and
impact, PNB MetLife has
used an integrated approach
by including Television,
Digital media, Social media,
Whatsapp, Emailers and
Website updates in its 360-
degree marketing strategy,
sources said.
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AS COMORBIDITY RISKS RISE AMID COVID-19 AND GLOBAL REINSURERS RAISE RATES

Term Life Covers Set to
BecomePricierinFY22

Premium set to be raised
at least 10-15% by most
pvtsector insurance cos

Ashwin.Manikandan
@timesgroup.com

Mumbati: Insuringlife is set to get mo-
re expensive and harder In the fiscal
year starting April. Increased comor-
Dbidity risks due to the pandemic and
the adverse loss experiences of global
reinsurers are set to weigh on how life

coversare priced.

Over thecoming months, the premium
onterm covers s set to be raised at least
10-15% by most private sector insurance
c

ompaniesamidahardeningof ratesby  Atleastflve private insurers-TataAIA, latoratincreased pricesfor the new fiscal
at least one large foreign reinsurer-S- Aml.lm.mx year. Other
wiss Re—tocurtalllosses, accordingto  diaFirst Life - have already flled for new

Industry executives and experts. term products with the regu-

Rejection Rates
may Increase

»FromPage1

ET couldn’t lndependenuy verl
1y whether staf
suraneeoorpof lndla(LIC) lhe
largest life insurer in the count-
ry—would also increase prices
of protection products. Swiss
Re, Tata AIA and Aegon Life
didn’t respond to queries. Max
Life and PNB Metlife declined to
comment.

“Refnsurance contracts willset
in from April 1,” said a person
awareof thematter.

“There 1s a view that reinsu-
Terscan’tsupport term prices in
India, which they feel don’t ade-
quately capture the risks,” saild
the person. “Across the world,
disproportionately, Fy21 for

ratio of GDP — at Just 2.94% In

most global
s was one of the heaviest 10ss-
making years in history. The de-
cision to harden the rates 1sseen
as an attempt to recoup some of
these losses.

Moreover, reinsurers also
want Indian life insurers to
overhaul underwriting practi-
ces to make them more string-
ent and standardised. Therefo-

2019 1s low compa-
red with Aslan economies such
as China (4.3%) and Malaysia
(4.7%). A rise In term prices and
stringent underwriting proto-
cols, especially for the less afflu-
ent sectlons of soclety, could
hamper penetration even furt-
her, one industry insider poin-
tedout.

Te, rejectionratesfor insurance rus pandemic
policies, especially for those Tnedecision merely advan-
prone to comorbid risks, could tonardentne ced the price hi-
also Increase. ratesisseen ke as the count-

Stricter for telemedi- ry’s life insuran-
cine-based underwritingmay al- torecoup ce industry was
S0 be enforced, a second person  someofthe  alreadyof thevi
sald. “Insurers may only issue lossesgiobal  ew that the pri.
policies to those that can refur- |nsurancecos Ces were too low
bish income and medical pro- facedacross tostand thescru-
©fs,” the person said. the worid tiny of market

According to Vishakha RM, mnFv21 principles, sald

chief executive of IndiaFirst L1-
fe, the declslon to Increase the
term price was taken In view of
anincrease in claims.

“Term insurance as a business
is capital intensive and rise in
claims Inadvertently reflects in
loss ratios,” she said. “Now, the-
Te are two schools of thought:
one is that you either write off
these losses, which puts pressu-
Te on other portfolios. Or you in-
crease the prices to support the-
serisks.”

Companies may differ inappro-
aches to pricing risk depending
‘on portfolios and their existing
product range, Vishakha sald.
‘The upcoming revision In term
prices 1s on top of a 25-30% hike
in premiums by life insurers in
FY21—a large reinsurer had ci-
ted "adverse claims experience"
asareason tohardenrates.

Experts pointed out that India
has among the lowest term pri-
ces in the world. For a 30-year-

0ld, non-smoking Indian witha revise ter!

w1 crore cover, the annual premi-
um typically ranges between
,000 and 20,000
India’s life insurance penetra-
tion - the premium accrued as a

Institute of Ac-
tuaries of India (IAI) president
Subhendu Bal.

“The pandemic 1s a trigger for
insurers to readjust the rates,
whichmost insurers and reinsu-
rersalready felt was toolow,” sa-
1d Bal, who is also chief risk offl-
cer at SBI Life Insurance. “Some
players that had priced their pro-
ductstoolow togain competitive
advantage will have to make mo-
Te stark adjustments to prevent
losses. It’s about achleving the
correct balance between pricing
andrisk.”

According to the chief executi-
ve of a leading private insurer,
the price rise of term products
could be in tranches and in the
form of new products as the In-
surance Regulatory and Deve-
lopmem Authority (IRDAI) do-
esn’t allow any sudden revision
intermrates.

“Insurance 1s a heavily regula-
ted Industry and any proposal to
'm rates Incurs regula-
tory scrutiny on various co-
unts,” the executive sald. “We
may see several new products
getting filed in FY22 which wo-
uldreflect higher risk pricing.”
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LICWON'T RAISETERM

PLAN PREMIUMS

LIC won’t raise term plan premiums

Six pvt life insurers are set to raise price

SUBRATA PANDA
Mumbai, 11 March

As many as six life insurance
companies are set to increase
their term plan premiums by
10-15 per cent from April, but
Life Insurance Corporation
(LIC), the largest life insurer in
the country, will not raise rates
for such schemes.

the outbreak of the Covid-19
pandemic, LICdid notdosoand
it has no plans to do it now,
sources in the company said.
LIC’s pure protection offer-
ings such as Jeevan Amar and
Tech Term have very compet-
itive rates and have been
received well. “Unlike its private
counterparts, LIC has not
received any proposal from the

had

to harden rates,” a

raised rates last ye;: following

source said. Turn to Page 15»

IMPACT

lC...

Insurerssuch as TATA AIA Life
Max Life

it’simportant for companies to
have underwriting practices
commensurate with the price,

Canara HSBC OBC Life

= Rei ing
their rates on term portfolio

, PNB MetlLife,
IndiaFirst Life insurance, and

b
because of

mortality experience

®m Term plan premiums have

been low for avery longtime

B Last year, some insurers
increased rates on term
plans

® Demand for term products

hasseenasurge during the
pandemic

Aegon Life

T aperi-
od of time,” the company had
said. In an interview with
Business Standard recently,
Vibha Padalkar, MD & CEO of

going
toraise rates, industry insiders  HDFC Life, had said, “We have
said. The claims outgo for life  re-priced our protection prod-
insurers has increased due to  ucts during the year based on
Covid-19. The i i i d rein-
caused by the pandemiccould  surance price revisions.”

have resulted in reinsurers Experts said that after the
hardening their rates. Also, last year’s hike, term plan
termplanrateshavebeenvery  prices had gone back to 2014
low for a long time, making  levels. Withanother price hike,

them somewhat unsustain-
able. Although quite a few life
insurers are increasing premi-
ums for term plans, industry
insiders believe this will not
have a negative impact on the
demand for such products.
They say about

prices will go back to 2010 lev-
els, when term insurance start-
ed in India. Rates were sustain-
able back then, but in the past
10 years, priceshave fallen sig-
nificantly in the market.

Even before Covid-19, life

g

these offerings has increased
manifold after Covid-19.
Despite the price rise, term
plans are relatively cheaper in
India than in the US or even
Singapore, said experts.

Last year, ICICI Prudential
Life Insurance, HDFC Life
Insurance, and a few others
had raised rates for their term
plans in the range of 20-30 per
cent. ICICI Prudential was one
of the first life insurance com-
panies to have passed on the
reinsurance hike to its cus-
tomers last year. “Given that
protection is a long business,

term products because it is a
margin-accretive business,
resulting in a price war where
everybody waslooking to offer
term products at the cheapest
rate. But the quality of under-
writing slipped.

Term insurance started as
a niche category, with a few
insurance firms offering it.
Insurers saw the scope of soft-
ening the price so that more
people could buy the product.
A lot of firms became serious
about the protection business
because it is margin accretive.
Experts think the current price
rise will hold good for at least
two years, afterwhich reinsur-
ers might look at changing
rates again, depending on the
mortality experience.
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Insurance premium tracker

For a 30-year-old male/female, non smoker, living in a metro city, Sum assured¥1 crore with coverage up to 70 yrs

Max Max Annual Premium Claim

Insurance company Plan name coverage | policy [ (inclusive of GST) Settlement

upto term Male Female Ratio (%)
Aditya Birla Capital Life Shield Plan 85 55 12998 | 10980 97.5
Aegon Life iTerm Insurance Plan 100 82 9114 8933 98.0
Bajaj Allianz Smart Protect Goal 99 81 10911 9328 98.0
Bharti AXA Premier Protect Plan 75 57 11092 9794 97.3
Canara HSBC OBC Life iSelect+ Term Plan 99 81 12552 | 10771 98.1
HDFC Life Click2Protect Plus 85 67 13352 12016 99.1
ICICI Prudential iProtect Smart 99 81 15628 13786 97.8
India First Life e-Term Plan 80 40 8260 7080 96.7
Kotak Life Insurance Kotak e-Term Plan 75 57 11918 | 10266 96.3
Max Life Smart Term Plan Plus 85 50 12390 | 10384 99.2
PNB Met Life Mera Term Plan 99 81 12272 10384 97.2
SBI Life eShield 80 62 15070 12898 945
TATA AlA Life* Maha Raksha Supreme 100 82 12980 11328 99.1
Exide Life Insurance Smart Term Plan 75 30 14568 | 12925 98.1

Claim settlement ratio as per data provided by insurer
*TATA AIA Life MRS whole life is available only on limited pay option

Source: www.policybazaar.com
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What is the correct way to choose a Saral Jeevan Bima plan?

Abhinav Kaul : issuancerate forlower-income | look at ease of ingas | sell dof
abhinavk@livemint.com At a premlum segment groups, when com- 1 i 1! %25lakh term
The pricing of Saral Jeevan Bima plans is much higher pared withtheothertermplans | supportandservice,including | plan, the ¥35 lakh cover costs
fter a long wait, life compared with regular term plans as insurers are not available. Whilethe featuresof | renewalofthe insurers,before | around¥8,000annually.
insurers in India have _ allowed toputfilters in these products. theSaral Jeevan Bimaplanare | choosinga plan. Moreover, the pricing of
started rolling out regu- similar across insurers, cus- The pricing of the Saral | these plansishigher ascompa-
lator-mandated standard term tomershouldlookatclaimset- | Jeevan Bima is much higher | niesexpectthatthe Saral Jeevan
insurance plan called the Saral tlement ratio,” said Santosh | when compared with regular | Bima will be bought by seg-
Jeevan Bima. To help individu- Agarwal, chiefbusinessofficer, | term plansasinsurersare not | ments where the mortality
als select the right term prod- life insurance, Policyba- | allowed to put filtersin these | experienceislikelytobehigher,
uct, the Insurance Regulatory Zaar.com. products, said perts. | sayindustry i
and Development Authority of The death claim settlement Edelweiss Tokio Life Insur- However, the Saral Jeevan

India (Irdai) had asked all life
insurers to launch these plans

Premium for a 40-year-old non-smoking male and sum assured of €25 lakh

ratio isdefined as the percent-
ageofi lai led

ance Co. Ltd wasthe first insurer
tolaunch the Saral Jeevan Bima

Bima has made it easier for less
educated people or those who
o D Fletob

from 1January 2021 with sim- by an insurer, compared with | planinJanuary. l pre-
ple featuresas well asstandard PARASIANMINT. *the total number of claims | miumof%13,605,i lan.Also, with
termsand conditi dand the prici Saral Jeevan Bima are same | received. For example, if this | the company’s standard term | the Saral Jeevan Bima, term
The minimumsumassured | more:bit.by3tC8EXV). acrossinsurers, the key differ- | ratio is 99%, it means that the | pl i i plansthatt dof
offeredis¥5lakh, which could Asofnow,sixlifeinsurance | entiator is pricing of the pre- | insurer has settled (paid sum | its regular term plan at ¥6,464. | aslowas35lakhhavebeenintro-
be extended up to 25 lakhin | companies,includingtheLife | mium. However, ingto | assured tothe iary) 99 | The pricing is for a 40-year-old | duced. Affluent or highly edu-
multiplesof350,000. InsuranceCorporationofIndia | experts,goingsolelybythepre- | deathii claims out of i indivig beableto
However, product launches | (LIC),are marketingthisprod- | miumisoneofthebi; mis- | every 100 i death red of 25 lakh. secure lower pricing for regular
weredelayedastheregulatorand | uct. takes an individual can make i ived. Moreover, LIC'sSaral Jeevan | term plans rather than Saral
i intalk the Asthe fe llasthe hile ch thisplan. Moreover, Agarwal suggests | Bimaplan costs318,704.While | JeevanBimagiven thestructure
flexibility in terms of maximum | terms and conditions of the “Thisplan providesahigher | that individuals should also | the public life insurer doesn’t | oftheinsurance market.
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Insurance premium tracker

For a 30-year-old male/female, non smoker, living in a metro city, Sum assured ¥ 1 crore with coverage up to 70 yrs

Annual Premium

Max Max : 5 Claim

Insurance company Plan name coverage | policy | (inclusive of GST) Settlement

upto term Male Female Ratio (%)
Aditya Birla Capital Life Shield Plan 85 55 12998 10980 97.5
Aegon Life iTerm Insurance Plan 100 82 9114 8933 98.0
Bajaj Allianz Smart Protect Goal 9 81 10911 9328 98.0
Bharti AXA Premier Protect Plan 75 57 11092 9794 97.3
Canara HSBC OBC Life iSelect+ Term Plan 9 81 12552 10771 98.1
HDFC Life Click2Protect Plus 85 67 13352 12016 99.1
ICICI Prudential iProtect Smart 9 81 15628 13786 97.8
India First Life e-Term Plan 80 40 8260 7080 96.7
Kotak Life Insurance Kotak e-Term Plan 75 57 11918 | 10266 96.3
Max Life Smart Term Plan Plus 85 50 12390 | 10384 99.2
PNB Met Life Mera Term Plan Plus 9 81 12272 10384 97.2
SBI Life eShield 80 62 15070 12898 94.5
TATA AIA Life* Maha Raksha Supreme 100 82 12980 11328 99.1
Exide Life Insurance Smart Term Plan 75 30 14568 | 12925 98.1

Claim settlement ratio as per data provided by insurer
*TATA AIA Life MRS whole life is available only on limited pay option

Source: www.policybazaar.com
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Insurance premium tracker

For a 30-year-old male/female, non smoker, living in a metro city, Sum assured ¥1 crore with coverage up to 70 yrs

Max Max Annual Premium Claim

Insurance company Plan name coverage | policy | (nclusive of GST) | settiement

upto term Male Female Ratio (%)
Aditya Birla Capital Life Shield Plan 85 55 12998 10980 97.5
Aegon Life iTerm Insurance Plan 100 82 9114 8933 98.0
Bajaj Allianz Smart Protect Goal 9 81 10911 9328 98.0
Bharti AXA Premier Protect Plan 75 57 11092 9794 97.3
Canara HSBC OBC Life iSelect+ Term Plan 9 81 12552 10771 98.1
HDFC Life Click2Protect Plus 85 67 13352 12016 99.1
ICICI Prudential iProtect Smart 9 81 15628 | 13786 97.8
India First Life e-Term Plan 80 40 8260 7080 96.7
Kotak Life Insurance Kotak e-Term Plan 75 57 11918 10266 96.3
Max Life Smart Term Plan Plus 8 50 12390 | 10384 99.2
PNB Met Life Mera Term Plan Plus 9 81 12272 10384 97.2
SBI Life eShield 80 62 15070 | 12898 94.5
TATA AlA Life Maha Raksha Supreme 100 82 12980 11328 99.1
Exide Life Insurance Smart Term Plan 75 30 17178 | 14904 98.1
Edelweiss Tokio Zindgi+ 80 62 11223 9078 97.8

Claim settlement ratio as per data provided by insurer
*TATA MRS whole life is available only on limited pay option

Source: www.policybazaar.com
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Life insurance term plan premium

Male: 30 Years, Sum Insured= %1 crore, Cover upto= 70 Years

Maximum Annual

Insurance company Plan name cover premium
Up to (Years) ®

Aditya Birla Capital Life Shield Plan 85 12,998
Aegon Life iTerm Insurance Plan 100 9,114
Bajaj Allianz Smart Protect Goal 85 10,911
Bharti AXA Premier Protect Plan 75 11,092%#*
Canara HSBC OBC Life iSelect Star Term Plan 99 11,605
HDFC Life Click2Protect Plus 85 12,601
ICICI Prudential iProtect Smart 99 15,628
India First Life e-Term Plan 80 8,260
Kotak Life Insurance Kotak e-Term Plan 75 9,558
Max Life insurance Smart Term Plan 85 11,800%#*
PNB Met Life Mera Term Plan Plus 99 12,272
Reliance Nippon Life Digi Term 80 11,012
SBI Life eShield 80 15,070
TATA AIA Life Maha Raksha Supreme 100 12,980

**Bharti AXA coverage up to 65 years for age 30 years

***Max Life offers 5% more discount for Ist year
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Special Report S

lead you to pay much higher than what the product deserves. 2 Plan Anfua
Hence, even in life insurance you need to look at the cost that omp Pre omp :
you pay in the form of premium. However, in no way doesa Future Generali 7380 SBI Life 5400

lower or higher premium mean a better product. Therefore, HDFC Standard 12359 Shriram 5177
don't just chase premiums; rather take a holistic view. In order 1C1CI Prudential 10198 Star Union Dai-Ichi 8549
to arrive at the premi we have d a 30-year-old 1DBI Federal 13825 Tata AIA 7631
non-smoker male with sum assured of Z50 lakhs and policy = N

term of 30 years. Final Verdict

So, based on our analysis and running all the insurance
D companies through various parameters, we have come up with

D
Aditya Birla Sun Life 6773 IndiaFirst 5192 top five term plans that you can consider buying.
Aegon 7434 Kotak Mahindra 9328 erm Pla A Pre
Miva 16565 |LIC 6254 Aditya Birla Sun Lfe nsurance Lifehield Plan 6773
B e hc7.; -0 [t i i Prodential Protec Smart 10158
Bharti AXA 5782 PNB MetLife 7289
G HSBCOrental o1 ? 7 12680 Tata AIA Maha Raksha Supreme 7637
LICs Tech Term Plan 6254
Edelweiss Tokio 8663 Reliance Nippon 22800 -
Exide RIS o Premiums are Indicative n nature and might differ from the actuals "
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As can be seen from the above graph, from a total 24 life
insurance companies, 15 of them have had a presence in the
industry for the last 15 years. Therefore, we would be
considering those 15 companies for further analysis. A point to
note is that life insurance being a long-term contract it makes
more sense to look for well-established companies. That said, it
in no way means that companies in operation for less than 15
years are not trustworthy.

Claim Settlement Ratio

Claim settlement ratio is one of the important parameters to
look while buying life insurance. In fact, Insurance Regulatory
and Development Authority of India (IRDAI) posts it every
financial year in its annual report. However, relying only on the
recent claim settlement ratio many a times does keep you tilted
towards recency (a time immediately before the present) bias.
Hence, we usually prefer companies having a better five-year
average claim settlement ratio.

01320

5-Year Average
Claim Settlement
Ratio

Insurance
Companies

(laim
Settiement
Ratio

No. of
Policies

Benefit Amt in
(% Crore)
Aditya Birla Sun Life

Aegon
Aviva

Bajaj Allianz
Bharti AXA

97.54%
%801% |
97.53%
98.02%
9735% |

Canara HSBC Oriental 98.12% ;
 Edelweiss Tokio 83.44% 32 3286
Exide 98.15% 3468 10116
Future Generali 95.28% 1143 4983
 HDFC Standard 99.07% 12626 70245
I1C1CI Prudential | 97.84% 11460 111701
1DBI Federal _ 947% 1416 7088
IndiaFirst | 96.65% 2241 7895
Kotak Mahindra 96.38% 3346 19287
ile | 9669% 758916 1369434
Max Life 99.27% 15063 59543
| PNB Metlife 97.18% 4364 26956
Pramerica 98.42% 569 343
Reliange Nippon 98.12% 8017 167.03
Sahara 89.45% 654 621
SBI Life 2490 90338
Shriram 3074 9398
Star Union Dai-lchi 1248 5329
TATA AIA 982 2319%

Source: IRDAI Annual Report

The above table shows the five-year average claim settlement
ratio along with FY 2019-20 claim settlement ratio. We believe
the claim settlement ratio should be at least 95 per cent.
Keeping that in mind, out of 24 life insurance companies only
10 of them managed to have five-year average claim settlement

There are some Key points to remember before buying term insurance:
W Avoid taking decisions based only on claim settlement ratio
W Asathumb rule, have life cover of at least 10-20 times your annual income
B Provide the required information to the insurer properly. Do not hide
anything from the insurer as it can potentially affect your claim settlement
[} Make sure the term of your policy does not exceed beyond your retirement
age

] It makes no sense to buy insurance from several providers. It is advisable to
stick with one

W Keep the riders at bay and don't add them to your term insurance plan
u Review your life insurance requirement at least once in three years

®  Avoid opting for telephonic medical examination as there are a lot more
chances that in future the companies may find hundreds of reasons to reject
your claim

= Avoid opting for return of premium or whole life plans. Rather, stick to the
plain vanilla pure term plan.

ratio above 95 per cent. The claim settlement ratio should not
be seen in isolation.
L

Five-Year Average Claim Settlement
Amount

As said earlier, claim settlement ratio should not be seen in
isolation. Along with the claim settlement ratio, it is also
important to know the average claim settlement amount. This
helps us understand which product might have contributed to
the claims settled by the insurer.

: !!!;!l!;lll!lliglli;y;!
§ ﬁ%i Mg

The above graph shows the five-year average claim settlement
amount. We believe that on an average the average claim
settlement amount should be more than Rs 4 lakhs. And as we
can see, LIC and Max Life, which have one of the highest claim
settlement ratios, have five-year average claim settlement
amount below Rs 4 lakhs. This likely suggests that the claims
that they settled were mostly for traditional products. In this
space, Aegon, Aviva and Edelweiss Tokio outshined other
insurers.

Premium Cost
Just choosing the best product while ignoring the cost might
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Most people buy insurance policies as a last-minute tax-saving option or an investment for returns. This approach is totally wrong.
A life insurance plan must be bought for the very purpose of insuring your life. , within this space, the alternatives are
many. This article therefore uses several filters to find out which term insurance policies offer maximum advantages

it comes to buying life insurance, term | final verdict, we have screened them based on the following
insurance proves to be one of the best eters:
options in terms of pure risk protection. This ®  Age of the insurance company
is because it offers you higher risk protection |~ ®  Five-year average claim settlement ratio
anveryreasomble price. Though these m  Five-year average claim settlement amount
days we seea lot of in term i it is still ®  Premium cost.
prudent to opt for the plain vanilla term insurance plan where
on the death of the i d, the nomi ives the lump sum | Finally, to arrive at a final score, we have given equal weightage
amount and on survival there is no benefit whatsoever. As in to all the above parameters.
the mutual fund advertising campaign, the perennial question
that plagues the minds of investors is regarding the best mutual | A€ of the Insurance Company
fund scheme that can be chosen from the large bouquet. While buying term insurance, you need to ensure that the
insurance company has been in the industry for quite a long
\In the case of the insurance campaign, the reply is that life enough time. We usually prefer insurance companies that have
insurance should be a priority. But then the question that pops | been in business for at least 15 years.

up is about which life insurance is the best? The answer
to this would surely be a pure term plan. However, it is AgeolUfelmnnceCompanlu
also important to understand which term plan offers
maximum benefits. This article will help you sift
through a choice of top term insurance plans that you
can consider buying and will also provide you with key
points to understand before buying a term plan.

Here, you may be tempted to think about why you
should opt for a life insurance policy that does not
provide anything apart from death benefit. The
rationale behind the same is that first you should
protect your life adequately and then think of
investment. And the other policies are not that
cost-effective to provide you with the best of both the
worlds i.e. investment and life cover. Hence, opting for
a term plan makes more sense. In order to arrive at the

Age in Years
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At times, choosing the right policy for oneself can be a

challenging task, given the multiplicity of products available in
the market. However, in the case of standardized insurance
plans—where the definitions, conditions, coverages, exclusions,
endorsements and policy wordings are the same for all policies
offered by all insurers—policy buvers can still have a lot of

doubts while choosing the right insurer for themselves.

For instance, the pricing of the policy plays an important role.
This is because pricing generally varies from insurance
company to another. Where a lower premium mav simply mean
lower coverage being provided by the insurer, it may also be
subject to the underwriting process, where your insurer can

provide vou better coverage than others at a lower cost.

Therefore, to remove confusion, buvers must do the following

background checks before choosing the insurer.

"Buvers should keep three things in mind before taking up a
standardized insurance plan—first, ease of onboarding and
claims-settlement processes; second, the premium amount;
and lastly the insurer’s after-sales support and service—
including renewals,” said Mohit Garg, head of products from
PNB MetLife.
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From The Economic Times

PNB MetLife has launched a
new campaign,
“#BaatonMeinMatAana” to
help educate consumers on
how to protect themselves
from increasingly prevalent
financial cybercrime. The
campaign, which will run on
TV, social media, email and

other digital media, includes a

three-part video series featuring Anup Soni.

Soni explains how to avoid falling prey to fake insurance calls. The videos
warn users about fake callers who are contacting insurance customers with
offers like interest-free loans or other special benefits in order to obtain their
confidential financial information.




Publication : Adgully | Edition : Online

Headline: PNB MetLife educates users on
Date: March 9, 2021 fraudulent calls with its #BaatonMeinMatAana

campaign

PNB MetLifetoday launched a new
campaign,
“#BaatonMeinMatAana’to help
educate consumers on how to
protect themselves from
increasingly prevalent financial
cybercrime. The campaign, which
b will run on TV, social media, email
and other digital media, includes a
three-part video series
featuringAnupSoni, well knownfor
hosting a crime anthology series.
Soni explainshow to avoid falling prey to fake insurance calls. The videos warn users about
fake callers who are contacting insurance customers with offers like interest-free loans or
other special benefits in order to obtain their confidential financial information.

The past few years have witnessed a tremendous digital transformation in India. However,
the flipside to this are the cybercrimes, which has spiked during the pandemic. The NCRB’s
Crime in India report 2019 states that fraud made up over half the cybercrime cases in the
country. Most of these frauds are financial by nature.
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The past few years have witnessed a tremendous digital transformation in the country. Today,
every financial activity can be facilitated with a click and tap on your device. However, the flipside
to this are the cybercrimes, which has spiked during the pandemic. The NCRE's Crime in India
report 2019 states that fraud made up over half the cybercrime cases in the country. Most of these
frauds are financial by nature.

Closer home, the Insurance sector is not an exception to these fraudulent tactics. Customers are
often defrauded by deceivers posing as officials from the regulator’s office or insurance companies
and are duped in financial trickeries. The Insurance Regulatory and Development Authority of
India (IRDAI) has also taken various measures to safeguard the interest of the consumers by
spreading awareness on this matter through various media releases.

To throw more light and caution for the general public on this grave issue, PNBE MetLife has
launched a consumer awareness campaign #BaatonMeinMatAana. With this integrated campaign.
PMB MetLife aims to educate the consumers on how to protect themselves from increasingly
prevalent financial cybercrime. The campaign, which will run on TV, social media, email and other
digital media, includes a three-part video series featuring Anup Soni, well known for hosting a
crime anthology series.

He, in his style and demeanour, explains how not to avoid falling prey to fake insurance calls. The
videos warn users about fake callers who are contacting insurance customers with offers like
interest-free loans or other special benefits in order to obtain their confidential financial
information. Though Covid-19 has shown a sharp decline in crime rates, it has also demonstrated a
steep spike in online fraud, this is evident from the new data released by the Delhi police wherein
60% of complaints registered were regarding the financial frauds in June 2020.
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NEW DELHI: PNB MetlLife has
launched a campaign
#BaatonMeinMatAana (don’t
get carried away by talks), to
educate and protect consumers
against financial cybercrime.

Conceptualised by L&K Saatchi
& Saatchi, the campaign
comprises a three-part video
series featuring actor Anup Soni,
of Crime Patrol and Balika
Vadhu fame. The films showcase
how Soni responds to fraudulent
callers, who are contacting
insurance customers with offers
like interest-free loans or other
special benefits, in order to
obtain his confidential financial
information.
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Mumbai: The past few years have witnessed a tremendous digital transformation in the
country. Today, every financial activity can be facilitated with a click and tap on your device.
However, the flipside to this are the cybercrimes, which has spiked during the pandemic.
The NCRB's Crime in India report 2019 states that fraud made up over half the cybercrime
cases in the country. Most of these frauds are financial by nature. Closer home, the
Insurance sector is not an exception to these fraudulent tactics. Customers are often
defrauded by deceivers posing as officials from the regulator’s office or insurance
companies and are duped in financial trickeries. The Insurance Regulatory and
Development Authority of India (IRDAI) has also taken various measures to safeguard the
interest of the consumers by spreading awareness on this matter through various media
releases. To throw more light and caution for the general public on this grave issue, PNE

iMetlLife has launched a consumer awareness campaign #BaatonMeinMatiana.

With this integrated campaign, FMNB MetLife aims to educate the consumers on how to
protect themselves from increasingly prevalent financial cybercrime. The campaign, which
will run on TV, social media, email and other digital media, includes a three-part video series
featuring Anup Soni, well known for hosting a crime anthology series. He, in his style and
demeanour, explains how not to avoid falling prey to fake insurance calls. The videos warn
users about fake callers who are contacting insurance customers with offers like interest-
free loans or other special benefits in order to obtain their confidential financial

information.

Though Covid-19 has shown a sharp decline in crime rates, it has also demonstrated a steep
spike in online fraud, this is evident from the new data released by the Delhi police wherein
60% of complaints registered were regarding the financial frauds in June 2020. As the world

moves towards a more digitalized structure, people need to have a diligent idea about the

product and advisor before they invest any money in them.
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As part of its commitment to building stronger communities, MetLife Foundation is working with
multiple non-profit organizations to help mitigate the health and financial impactsof COVID-19 and
empower communities across India.

SEEDS India used financial support from MeiLife Foundation to provide dry rations, hygiene kits
and financial relief to more than 2,800 families across Mumbai, Bangalore, Wayanad, Dehradun
and Haridwar. With government permits to operate during lockdown, field teams from SEEDS India
equipped with personal protective equipment worked closely with local authorities to identify
those in most immediate need of food and supplementary funds.

MetLife Foundation worked with Grameen Foundation India to offer unconditional cash transfers
to 1,225 vulnerable households across Bihar, Nawada district and Vidarbha in Maharashtra,
reaching more than 6,000 people whose livelihoods were impacted by the pandemic. Grameen
leveraged its ‘GrameendGiving’ app and on-the-ground presence to identify those facing hardship.

Krishna Thacker, Director - Asia Region for MetLife Foundation, commenting on these
initiatives said: “At MetLife Foundation, our aim is to help build stronger communities. By
partnering with these credible organisations in India to identify impactful ways to help those most
affected by COVID-19, the Foundation was able to help provide immediate aid and support the
recovery of local communities across the country.”

Commenting on the grants, Mr Ashish Kumar Srivastava, Managing Director & CEO, PNB
MetLife said: "COVID-19 has pushed many people to the brink in terms of their day-to-day
survival. The economic impact has been a huge hardship for many lower-income groups in India.
We are proud to see MetLife Foundation supporting vulnerable sections of the population in India
with the health, financial and educational challenges they are facing now.”
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